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Cheil Industries is a strong company and committed to
the pursuit of change and innovation. Despite the
uncertainties seen throughout 2012, we continued to
respond to every challenge with speed, agility

and creativity.



successful

Cheil Industries saw significant achievements in 2012, even in the face of

the on-going global financial crisis. Our sales reached a record KRW 6,010 billion,
and operating income increased 44.6% year-on-year to KRW 321.7 billion.

We overcame economic difficulties by adhering to our goal of becoming

‘a strong company that will achieve maximum efficiency and the best results’,
creating one more success story.
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— colorful

R&D defines the future of a company and builds the foundations for sustained
growth. It is also what enables us to create high value-added products,

the major strength of Cheil Industries. We have continually improved our R&D,
and our investment in R&D for 2012 was KRW 161.1 billion, a 12% increase over
the previous year. Our R&D expertise is pushing us towards becoming a leading
global company, adding color to everyday life.
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hopeful

We put people at the center of our innovation. Cheil Industries engages in

a wide range of social contribution activities, and we are very proud to have
invested KRW 3,138 million into these activities in 2012. In addition, 4,898
people of Cheil Industries, 71.6% of the entire staff, contributed a total of
44,897.5 man-hours to helping others. We will continue to work together with
those in need to share our commitment to sustainability, designing a better
tomorrow full of hope.
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Cheil Industries

This Corporate Report is a record of what
Cheil Industries has done over the past year as
we strived to be ‘a strong company that will achieve
maximum efficiency and the best results!

In the following pages, we report on our year
in more detail, sharing with you our efforts for
stronger growth, smarter innovation and
a better tomorrow.
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Our 2012 performance shows that Cheil Industries

is a strong company, and getting stronger. We will
continue our commitment to change and innovation,
and will deliver exceptional, long-term, sustainable value
for all our stakeholders.

Our platform for growth is strong.
And it is IN FULL SWING.
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news highlights

Creating a Fund
for Mutual Growth
January 10, 2012

Cheil Industries is committed to joint growth
with and active support for small- and mid-sized
partner companies. We therefore signed an
agreement to operate a joint growth and mutual
benefit fund with Hana Bank which will create
a mutual benefit fund of approximately KRW
50 billion; Cheil Industries contributed KRW 30
billion, and Hana Bank offered KRW 20 billion as
a line of credit. The fund will be used to reduce
interest payments for small- and mid-sized partner
companies, with interest reductions of 1.8%p. We
are also adopting several other programs for joint
growth and implementing them continually, going
beyond one-time programs.

Launch of ‘8seconds’,
a Global SPA Brand
February 21, 2012

After a thorough preparation period of approxi-
mately three years, Cheil Industries successfully
launched ‘8seconds’, a global SPA brand.
‘8seconds’ consists of five lines, including men’s
wear, women’s wear, denim, lounge wear, and
accessories. Its brand concept is for an ‘SPA plus
concept store’ which will mainly target customers
in their 20s and 30s. ‘8seconds’ will enable the
company both to take on overseas SPA brands in
the domestic market and to enter the global SPA
market, including China, beginning in 2015.

Showcasing High
Value-Added Synthetic
Resins in China
April 19, 2012

Cheil Industries took part in ChinaPlas, an
international plastic and rubber industry exhibition
in Shanghai, from April 18 to 21. Along with K-Fair
in Germany and NPE in the USA, ChinaPlas is
one of the world’s leading plastic exhibitions. We
showcased high value-added synthetic resins that
are used as key materials in automobiles, LEDs,
and mobile devices, as well as our customized
solutions. With the slogan of ‘Providing Innovative
Way for Tomorrow’, our exhibition booth had three
major themes — automobile, eco-friendliness, and
innovation — and publicized our eco-friendly, high
value-added products.

Second Polycarbonate
Plant Completed
July 10, 2012

To strengthen our engineering plastics business,
Cheil Industries invested KRW 160 billion over
15 months and used eco-friendly construction
technology, to complete our second polycarbonate
plant. In 2008, we completed the construction of
our first polycarbonate plant, with a capacity of
80,000 tons. Polycarbonate production capacity
is now 160,000 tons, and this expansion has
improved our economies of scale to increase
profitability through better cost competitiveness.
We will continue to lead the high value-added
engineering plastics market by leveraging our
specialized technologies.

News Highlights

Celebrating the 58th Anniversary
of Cheil Industries
September 14, 2012

On the occasion of the 58th anniversary of the
founding of Cheil Industries, a ceremony was
held at the Uiwang R&D Center. CEO Jong-woo
Park emphasized that Cheil Industries should
gain a solid competitive edge to overcome
uncertainties and the low growth in the global
business environment by developing into a ‘young,
smart company.” Anniversary celebrations also
included volunteer activities of the management
and a music video entitled ‘limo Style’, a parody
of ‘Gangnam Style’, created by new employees.
This reflected the company’s creative, open and
mutually beneficial organizational culture.

Introducing High Value-Added

Materials for Automobiles in Europe
October 17, 2012

Cheil Industries took part in FAKUMA 2012,
an international plastic industry exhibition, in
Friedrichshafen, Germany, from October 16 to
20 with the goal to expand our presence in the
European market. We introduced our high value-
added synthetic resins and customized solutions,
and focused on expanding our European market
share by increasing sales to global automobile
companies in Europe. Our target is USD 700
million of sales in Europe by 2015 by creating
a full line-up of high value-added materials for
automobiles, and by establishing fully localized
production and sales systems.
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Summarized Statement of Financial Position (unit: KRw billion)

Total assets 5,418.5 4,930.8 4,038.8
Current assets 1,836.9 1,434.7 1,234.1
Non-current assets 3,581.6 3,496.1 2,804.7

Total liabilities 2,161.1 1,714.0 1,272.3
Current liabilities 1,003.7 864.0 874.3
Non-current liabilities 1,157.4 850.0 398.0

Total shareholders’ equity 3,257.4 3,216.7 2,766.5

Summarized Statement of Income (Unit: KRW billion)

Sales 6,009.9 5,5681.0 5113.0

Gross profit 1,865.1 1,583.9 1,5638.0

Selling and other expenses 1,533.4 1,361.4 1,194.7

Operating income 321.7 222.5 343.2

Non-operating income (loss) (28.7) 53.2 19

Income before income tax 293.0 275.7 345.2

Net income 208.8 259.1 278.7

EPS (KRW) 4,124 5,274 5,811

Summarized Statement of Cash Flow (Unit: KRw billion)

Cash flows from operating activities 112.2 194.6 425.6

Cash flows from investing activities (478.8) (833.0) (256.0)

Cash flows from financing activities 385.0 201.8 (228.6)

Net increase (decrease) in cash and cash equivalents 18.4 63.4 (59.0)

Cash and cash equivalents, beginning of year 96.4 334. 92.3

Effect of exchange rate changes on cash and cash equivalents (1.4 (0.4 -

Cash and cash equivalents, end of year 113.5 96.4 334

Financial Soundness Indicators (unit: %)

Current ratio 183 166 141

Debt-to-equity ratio 66 53 46

Equity-to-asset ratio 60 65 68

Profitability Indicators (unit: %)

Operating profit margin 5.4 4.0 6.7

ROA 3.9 5.3 6.8

ROE 6.4 8.1 9.9

Growth Indicators unit: %)

Growth rate of total assets 10 22 29*

Growth rate of total shareholders’ equity 1 16 41%

* Growth rate from the beginning of the year (Jan. 1, 2010)
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Total assets
(Unit: KRW billion)
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4,038
49308

5,418.5

Operating income
(Unit: KRW billion)

321.7

Financial Highlights

Sales
(Unit: KRW billion)

6,009.9

5,113.0
5.581.0

6,009.9

Net income
(Unit: KRW billion)

208.8

3432 2787
2225 259.1
3207 O 208.8
Current ratio Equity-to-asset ratio ROA ROE
(Unit: %) (Unit: %) (Unit: %) (Unit: %)
HgBQ% Q‘DQD Q%o QD QDO ﬂ
141 166 183 68 65 60 6.8 53 39 99 81 6.4
2010 2011 2012 2010 2011 2012 2010 2011 2012 2010 2011 2012

* All financial information in this Report is based on a Korean International Financial Reporting Standards (K-IFRS) consolidated basis, which has became mandatory for listed companies in 2011.

The company's consolidated financial statements are now its main financial statements.
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Cheil Industries

CEO message

We will realize our
dream of becoming
a global materials
company through
an entirely different
kind of growth.
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Unfavorable business conditions continued throughout 2012, with the spread of the European

financial crisis, delay in the recovery of advanced economies, including US, and worsening
Korean export performance caused by the stronger Korean Won in the second half of the year.

Despite these challenging conditions, Cheil Industries was able to move towards its goal of
becoming ‘a strong company that will achieve maximum efficiency and the best results.” As a
result, our sales reached an unprecedented high of KRW 6.1 trillion, and our operating income
rose 44.6% year-on-year to reach KRW 321.7 billion.

The trend towards low growth is expected to continue in the global economy in 2013, and there
are no strong signs of a recovery in the Korean economy, either. In particular, the negative effects
of foreign exchange policies, including the implementation of quantitative easing in Japan, will
result in decreased competitiveness from export companies in Korea.
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Nevertheless, we believe that crises and uncertainty can also serve as opportunities to change a
~ company’s fundamentals, and being able to seize those opportunities depends on a company’s
competitiveness. Cheil Industries is at a crossroads of sustainable growth, so that we need to

Goal for 2013 adapt to change and take on challenges boldly to achieve our ultimate goal of becoming a
‘Cheil mdustr'\?S, global top-tier company. To improve our fundamentals through change and challenge, we must
N g\oba\ top—t\e‘r compete in the global market by making our management speed faster than anyone else’s, and
company thage\sed by creating distinctive, high value-added products.
centered oN °

and high added value | am therefore pleased to announce that our goal for 2013 will be ‘Cheil Industries, a global top-
tier company that is centered on speed and high added value.” Everyone at Cheil Industries will

put into place the following initiatives in order to achieve this goal.

First, we will improve speed of reaction and operations at a company level. The
importance of speed in the cutting-edge materials business cannot be overemphasized. We
need to develop and supply products that customers want in a timely manner, and remain
ahead of our competitors at all times. We will therefore build a world-class company through
the full, early utilization of management systems like SCM and ERP, which are being built up at a
corporate level. We will also strengthen our flexible and creative organizational culture.

Second, we will solidify a high value-added business structure. \We will continue to focus
on specific business areas, as we have done since last year, to fully establish a high value-added
business structure. This will ensure economies of scale and better profitability, which will be the
foundation for our sustained growth.

Third, we will improve our global business competencies. Each business division will
build a global production network, and the launch of SCM will ensure we respond efficiently to
fierce competition. Throughout the company, in R&D, production, design, and marketing, we will
become more global, and make sure we foster expert personnel that will move the company
toward true globality.

Our cutting-edge materials business has great potential for growth. Korea is a world leader in
electronic goods and semiconductors, and the cutting-edge materials business needed for
these will be a key industry in Korea. Cheil Industries will lead the change and development of
this industry, and will be the first to take full advantage of the opportunities that arise.

The business environment will not be easy in 2013, but we will do our best to show our appreciation
for your unwavering interest and support by achieving the best results possible. | promise you
that everyone at Cheil Industries will work on the innovation that will bring about our ‘growth of a

M 5 M

May 2013

different dimension’.

Thank you.

CEO and President of Cheil Industries
(Chemical & Electronic Materials Divisions)

Park Jong-woo
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CEO message

In partnership with
our stakeholders,

we will shape a
sustainable future
through more robust
growth.

28_29

Dear stakeholders,

My name is Yoon Ju Hwa, newly appointed as the CEO of Cheil Industries’ Fashion Division in
2013. Let me begin by sincerely thanking all stakeholders for the unwavering support you have
given to Cheil Industries’ efforts to achieve growth and take on every challenge. | am honored to
present Fashion Division’s performance, and | look forward to an exciting future in partnership
with you.

2012, a Year of Change and Innovation

Cheil Industries is both the tradition and the future of Samsung Group. After its founding in
1954, Cheil Industries expanded from its beginnings in textiles to take on fashion, chemicals,
and electronic materials businesses, and continues to embrace change and innovation. Fashion
Division achieved year-on-year sales growth of 9% in 2012, thanks to stable growth in existing
brands and the timely launch of new brands. In particular, we successfully launched ‘8seconds’
and ‘Bean Pole Outdoor’ to compete against global SPA and outdoor brands. This has helped
to build a foundation for the future of our fashion business, and contributed to the growth of the
company as a whole.
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» Goal for 2013
In Fashjon Division

A globg| fashion
COmDany With

8dvanceqd Systems’

CEO Message

2013, a Year of More Robust Growth

2013 will see an uncertain business environment and weak global growth, and there will be fiercer
competition among global fashion companies. This will present great challenges to us, but by
taking on these challenges and making bold choices for sustained growth, Cheil Industries’
fashion business will achieve greater growth.

Our goal for 2013 in Fashion Division is to be ‘a global fashion company with advanced systems’.
Communication will be the most important tool in achieving this goal, and we will build a horizontal
organizational culture where discussion of issues and togetherness will help us to find solutions
to every problem. We will build strong management systems to ensure the seamless flow and
control of all company resources in a single framework in order to respond to the constant
changes of the fast-moving fashion business. This will enable us to achieve more robust growth
to create a more open, profitable and global company.

The fashion business is a value-oriented business, with considerable potential for growth. The
Hallyu (Korean wave) phenomenon is going beyond Asia and spreading across the world, taking
the Korean brand with it — and our fashion business can benefit from these new opportunities
in global markets. We will therefore pursue the strong and consistent growth that will make our
brands world leaders, and turn Cheil Industries into a global fashion company.

Changes for a Better Tomorrow

In addition to continued growth, we are also committed to fulfilling our corporate social
responsibilities. We will move away from one-time volunteer activities and donations, and will
instead look to find fundamental solutions to social and environmental problems. Everyone at
Cheil Industries will work within a framework of strict compliance to the highest management
standards, and we will establish a creative, respectful corporate culture to enhance our
sustainability.

Cheil Industries will aim for growth that exceeds the expectations and demands of stakeholders
based on a creative and open organizational culture, and we will share our success with wider
society. | ask for your continuing encouragement and support as Cheil Industries commits itself
to more robust growth.

Thank you.

CEO and President of Cheil Industries
(Fashion Division)

Yoon Ju-hwa

o~
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board of directors

Standing Directors

Park Jong-woo Yoon Ju-hwa

President & CEO President & CEO

Currently President and CEO of Cheil Industries Currently President and CEO of Cheil Industries

(Chemical & Electronic Materials Divisions) (Fashion Division)

2011 President and CEO of Cheil Industries 2011 President and CFO of Management Support Division and Digital Media &

2009 CEO of Samsung Electro-Mechanics Communications Management Division at Samsung Electronics

2006 President and Head of Printing Division at Samsung Electronics Digital Media 2010 Presidentand CFO of Management Support Division at Samsung Electronics

2002 Executive Vice President and Head of Printing Division 2009 President and Head of Corporate Auditing Team at Samsung Electronics

at Samsung Electronics Digital Media 2004 Vice President of Management Support Team at Samsung Electronics
1996 Executive Director of TD2 Team of Semiconductor Division 1998 Executive Director of Finance Team, Management Support Group
at Samsung Electronics at Samsung Electronics

We promise responsible

and transparent management
by experts whose abilities
and integrity will lead us

to sustainable growth.

Lee Seoung-ku
Executive Vice President

Currently Executive Vice President of Management Support Division at Cheil Industries

2011 Executive Director of Management Support Division at Cheil Industries
2010 Executive Vice President and Head of Samsung Electronics’ SSL (LCD)

2008 Executive Vice President and Head of Business Operation Team
at Samsung Electronics’ China Headquarters

2005 Vice President in charge of Business Operation Team
at Samsung Electronics’ China Headquarters

2001 Vice President in charge of Business Support Team in Digital Printing
Business Unit at Samsung Electronics
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Non-standing Directors

Board of Directors

Hong Seok-joo
Outside Director

Kim Sung-jin
Outside Director

Currently CEO and Managing Partner of Locus Capital Partners

2010 Outside Director of Cheil Industries

2006 President and CEO of Korea Investment Corporation

2004 President and CEO of Korea Securities Finance Corporation
2002 President and CEO of Cho Hung Bank

Kim Nan-do
Outside Director

Currently Lawyer at Bae, Kim & Lee LLC

2009 Outside Director of Cheil Industries

1995
1983

Authorized to practice law in New York, USA
Passed the 25th Korean bar exam

Kim Jai-hie
Outside Director

Currently Professor of the College of Human Ecology at Seoul National University

2012 OQutside Director of Cheil Industries
2007 Standing Director of Korean Society of Consumer Studies
2004 Director of the Hoam Faculty House at Seoul National University

1997 Visiting Researcher at the Electronics and Telecommunications
Research Institute

Currently Professor of Yonsei University

2013
2006
2002
2008
2007

Outside Director of Cheil Industries

President of Korea Internet Security Agency

Director of Biometrics Engineering Research Center
President of The Institute of Electronics Engineers of Korea
President of Korea Biometrics Association
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corporate governance

We will improve
management
efficiency and grow
into a global top-tier
company through
the best in corporate
governance.

2012 BOD Activities

Cheil Industries’ decision-making and supervision systems are aimed at ensuring
corporate transparency and fully responsible management. This will help us to protect
stakeholder rights and promote the sound growth of our markets, thereby enhancing
corporate value.

Pursuant to Article 382 of the Commercial Act and Article 22 of our Articles of
Association, BOD members are recommended by the BOD and the Outside Director
Candidate Recommendation Committee, and are appointed at a general shareholders’
meeting. As of 2013, the Board consists of seven members — three standing directors
and four outside directors. All the directors have outstanding professional knowledge,
considerable practical experience, and a strong public reputation. They are experts in
the fields of management, law, finance, and consumer business.

There were nine BOD meetings in 2012, during which 31 agenda items were proposed
and handled. There were 10 Management Committee meetings.

Board Committees and Independent Auditors

Management Committee Membership consists of three standing directors. The Committee
makes resolutions on management and financial agenda items assigned by the BOD, aiming
to ensure more timely and efficient decision-making on pending management agendas.

Outside Director Candidate Recommendation Committee  Membership consists of two
standing and three outside directors. This Committee is responsible for recommending
candidates to serve as outside directors.

Audit Committee Membership consists of the four outside directors. The Committee has
the authority to audit the company’s accounting records and management affairs, request
information from directors, and monitor the financial status of the company.

Independent Auditors  Deloitte Anjin LLC. (Appointed: March 2, 2010; Contract period: 3 years)

Outside Outside
No. Date Agenda Result Directors in No. Date Agenda Result Directors in
Attendance Attendance
12. ﬁpprova: o: 2011 financial sltale;nenztg e;nd business report 1. Approval of 10 2012 financial statements
. Approval of management plans for 201 f f :
Jan. 24, 4 Apr2l. 2. Investments in electronic materials research complex P 3/
Voo 3 Investments for adva_ncement of ERP_ ) AcpicicURs S 2012 3. Approval of product and service transactions with il
4. Establishment of a site for construction of an electronic same-person subsidiaries
materials research complex
1. Call for the 58th shareholders’ meeting 5 J%'&L Review of whether to sell shares in Samsung Everland Approved 4/4
2. Establishment of a Gimpo Logistics Center
. for Fashion Division I A o e - i th
eb.21, - ; ; P un. 14, Approval of product and service transactions wi
2 2012 3. Approval of ceiling on transaction amounts with major Approved &8 6 2012 same-person subsidiaries Approved 4/4

shareholders

4. New investments in coated separators for secondary cells
5. Establishment of an overseas subsidiary 1. Approval of 1H 2012 financial statements
- 27 2. Issuance of 142nd non-guaranteed bonds
1. Appointment of CEO 7 9012 3. Purchasing of corporate-wide package insurance policy Approved 3/4
2. Decision on directorships, work roles, and BOD chairperson for 2012
proxy sequence 4. Enactment of compliance control standards
3. Entrusting the provision of director remuneration
4. Amendment to subsidiary management and Oct. 26, y .
Mar. 16, operation regulations 8 2012 Approval of 3Q 2012 financial statements Approved 3/4

3

Committee members

7. Appointment of Compliance Program manager

8. Appointment of a compliance officer

9. Leasing of Susong Building for Fashion Division

2012 5. Appointment of Management Committee members
6. Appointment of Outside Director Candidate Recommendation

Approved 4/4

1. Approval of large-scale internal trading
9 Dec.07, 2. Enactment of executive management regulations

2012 3 Approval of product and service transactions with
same-person subsidiaries

Approved 4/4
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stakeholder value

Corporate Governance e« Stakeholder Value

Maximizing stakeholder Cheil Industries strives to grow alongside all of our stakeholders — shareholders,
investors, management, employees, business partners, customers, and local

value is our highest

communities — by sharing our vision for the future and generating value from mutual

priority, and can best benefit. We therefore seek to engage in open and efficient communications with

be achieved through
open and accountable

stakeholders through diverse channels.

Communication Channels for Stakeholders

communication.

Shareholders

Earnings releases; Analyst Days; Site visits; Participation in domestic and
international conferences and NDRs; Regular shareholders’ meetings;
Regular BOD meetings; Strategy and vision-sharing meetings; Disclosure
of material information regarding business management; IR website;
Publication of business reports, etc.

Business
Partners

Compliance with four major guidelines when signing a contract and use of a
standard contract for subcontracting; Launch of a compliance system; Win-
win portal system; Regular meetings with business partners; Ombudsman
system for business partner grievance counseling; Creation of a win-win
cooperation fund; Cash payment; Financial support for outstanding business
partners to purchase facilities; Expansion of job training for business
partners; Improvements in business partner-related events; Expansion of
joint overseas businesses; Free support for business partners in relation to
patents or free leases, etc.

Employees

CEO letter and video message; Quarterly labor-management gatherings
and council meetings; Labor-management council workshops; Sharing of
business reports; Ombudsman'’s office; Special lectures for employees;
Employee Family Invitation Day; Employee satisfaction surveys; Support for
club activities, etc.

Customers

Consumer grievance resolution and feedback program; Customer support
office; Product satisfaction surveys; Corporate image surveys; Customer
participation in the product development process; Company and product
websites; Sex education programs for youths and women; Various seminars
and symposia; On-line communication, etc.

Local
Communities

Policies and processes to respond to community demands; Cooperation with
civic groups; Social contribution activities; Social volunteering by employees’
families; Sisterhood ties with the local community; Seminars and symposia;
Issue monitoring, etc.
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shareholder relations

We are committed to enhancing
shareholder value by building

a stronger, sustainable, and reliable
business.

Cheil Industries always strives to fulfill its responsibilities toward investors and to maximize shareholder value
through transparent and accountable management. We therefore listen to shareholder and investor opinions
through various channels, and are proactive in our investor relations (IR) activities, continually providing
objective and impartial information.

2012 Performance

IR Conferences and Roadshows

We value close communications with investors. We participate in IR conferences in Korea and overseas, including
USA, Europe, Southeast Asia, and Japan. We also conduct regional non-deal roadshows (NDR) to visit domestic and
overseas investors, providing them with updated management information. There were 16 IR conferences and NDRs
at home and abroad in 2012.

Briefings on Quarterly Earnings

Cheil Industries holds quarterly briefings on its performance to provide transparent and impartial information on
important issues and management performance. All relevant materials are posted on the company’s website, and the
briefings take place through online conference calls so that all investors can access the information easily, wherever
they may be, and in whatever time zone. The heads of IR and each business division take part in the briefings to make
sure that all investor concerns are fully dealt with, thereby contributing to the smooth flow of information to investors.

Internal and External Communications

We actively welcome visits by domestic and overseas analysts and investors. By holding more than 300 meetings
as part of company visits each year, we provide investors with quick and accurate information on the company’s
major issues, changes, and business prospects. We publish a Corporate Report every year in Korean and English,
and distribute the report in both printed form and online; this report is used as a channel of communication with all
stakeholders, including shareholders and customers. As part of our internal communications, we regularly report to the
management on major issues raised by investors. We distribute the IR Monthly Report to management and all relevant
divisions so that we can share important market information, such as stock prices and industry and competitor trends.

Awards

Cheil Industries’ Corporate Report has earned recognition at home and abroad, including major annual report and
sustainability report competitions. We won ARC awards for four consecutive years, beginning in 2009, including
the Grand Awards in 2010 and 2011. In particular, the 2011 Corporate Report saw the outstanding achievement of
receiving Gold Awards in three categories, Silver Awards in two categories, and a Bronze Award in one category. At
the LACP Awards, another global annual report and sustainability report competition, our Corporate Report won a gold
prize in both the chemicals and materials categories. We were also selected as one of Asia Pacific Region’s Top 50
and Korea'’s Top 25.
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Shareholder Relations

Disclosure

As a corporate body that settles accounts in December, Cheil Industries submits an annual business report based on
data current as of December 31, a half-term report based on data current as of June 30, and quarterly reports based
on data current to March 31 and September 30 in accordance with Articles 186-2 and 186-3 of the Securities Trading
Act. All the foregoing reports are disclosed in accordance with the regulations of the Financial Supervisory Service
with respect to the issuance of securities and public notices on securities, and Korea Stock Exchange regulations on
securities market notices. The company has made voluntary disclosures of important management issues since the
implementation of Fair Disclosure in 2002.

Results of Corporate Governance Evaluation

Cheil Industries enhances corporate value and creates exemplary and transparent management by always looking
to improve its corporate governance. Our governance rating was upgraded from Moderate to Good in 2007, and
remained at that level for four straight years through 2010. This rating was provided pursuant to the Korea Corporate
Governance Stock Price Index (KOGI), which presents corporate governance data in stock investment indices and
is calculated jointly by the Korea Corporate Governance Service and the Korea Stock Exchange. In 2011, a new
evaluation method called ESG (Environment, Social, Governance) was adopted, which comprehensively assesses
corporate governance and social and environmental achievements. Cheil Industries was awarded an A grade in both
2011 and 2012.

Dividends

The business environment is expected to be difficult in 2013 owing to low growth trends in the global economy and
the strong Korean Won. We also plan to increase investments to develop drivers for future growth. This meant we
were under pressure to reduce dividends in order to minimize any increases in borrowings and to affirm our sound
financial structure. We did, however, provide a dividend of KRW 750 per share, as we have done for the last six years,
to enhance shareholder value.

2012 20M 2010

Standard Stock Price (KRW) 94,375 101,300 104,800
Net Income (KRW billion) 240.9 2411 240.4
Dividend (KRW) 750 750 750
Par Dividend Rate (%) 15.8 15.7 15.0
Future Plan

Cheil Industries has achieved steady growth by always responding to the business environment and market trends,
expanding from its beginnings in the fabric business to build strong positions in fashion, and then in chemicals and the
electronic materials businesses. We will continue to achieve continued growth by actively investing in drivers of future
growth while simultaneously curtailing costs. The company’s profit-centered growth will thus translate into an increase
in stock price, leading to enhance the value for shareholders. By doing so, we will continue to seek ways to maximize
shareholder value.
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business overview

We will achieve continued
growth and make
customers’ lives better
through creativity,
innovation and better
design.

Cheil Industries was founded in 1954, as the original parent company of Samsung
Group. Since then, we have successfully expanded from textiles into fashion, chemicals,
and electronic materials, creating new value to lead the markets.

We began in fabric production, manufacturing woolen textiles which had previously
been mostly imported into Korea. We moved into the fashion industry in the 1970s, and
became Korea’s leading fashion company. In the 1980s, growth in traditional industries
like clothing and textiles had reached its limit, so Cheil Industries needed long-term
structural reform; we therefore began our chemicals business by developing synthetic
plastic resins such as ABS and PS. In the 1990s, the vast potential of the IT industry,
including semiconductors and displays, was obvious, so we set up our electronic
materials business as a new growth driver, and began to produce various materials for
cutting-edge IT devices after thorough preparation.

Now, in 2012, Cheil Industries is achieving growth across a diversified business portfolio
that includes chemicals, electronic materials and fashion. We are also looking to develop
new businesses for mid- to long-term growth, so that we can grow into a global top-tier
company.

Strategic Direction

Chemical Division

Chemical Division, the company’s biggest, completed its second polycarbonate (PC) plant
in 2012, helping the division to create a high value-added product structure. Efforts were
also made to increase the efficiency of the ABS process and to expand overseas production
capacity in order to reduce costs. In 2013, we plan to support our continued growth by
accelerating our new businesses, such as Super EP (Engineering Plastics) and membrane
businesses.

Electronic Materials Division

Electronic materials business, a growth driver of the company, accounted for just 8.3% of total
revenues in 2005, but by 2009, revenues had exceeded KRW 1 trillion, and they rose to 30%
of total revenues in 2012. Electronic materials business accounted for approximately 52% of
the company’s operating profit in both 2011 and 2012, which makes it a key business for the
company. To ensure continued rapid growth, we will reorganize the product portfolio to focus
on mid- to long-term global leadership. This will include actively responding to the emergence
of new IT devices, such as OLEDs and solar cells, and making sure that we always collaborate
as closely as possible with our customers.

Fashion

Our Fashion Division has defined Korea's fashion industry. We have developed the nation’s
leading brands, such as Bean Pole and Galaxy, in areas ranging from men'’s, women’s, and
casual wear to children’s wear and golf clothing. This has made Cheil Industries the leading
Korean fashion company. To solidify our leading position, we recently launched SPA, outdoor
wear, and multi-shops. We also plan to enter the global market, with a focus on China, thereby
enhancing the stature of Korea’s fashion industry in the global market.
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Chemicals

Cheil Industries fully advanced into the plastic materials business with the establishment of Chemical Division
and the construction of Chemical R&D Center in 1988. Taking the lead in the industry, Cheil Industries has
grown into a global chemical company. We completed the construction of an ABS and PS plant in Yeosu in
1989, followed by the expansion of our business area to include artificial marble, a construction material, in
1992. We further strengthened our business foundation by entering the market of EP (Engineering Plastics),
which is a high value-added synthetic resin.

Cheil Industries has expanded and diversified its product portfolio to secure world-leading competitiveness. In
2008, we completed our first polycarbonate (PC) plant at our Yeosu site, which is our main production base,
and strengthened the high value-added EP business by building a second PC plant in 2012. This is turning
us from a general purpose producer into a company that specializes in cutting-edge plastic materials. We are
also actively building new businesses, such as automotive materials and membrane, which will help to diversify
us away from a concentration on external materials for electronic products, and will ensure greater long-term
competitiveness. Chemical Division will continue to offer better, higher-quality products to customers, and be a
partner for a more enriched life.

Cheil Industries’
wide range of
chemical products
enhances quality of
life. Cheil Industries
IS a partner that =
understands the .
value of my life, and v
enables me to live &)
a better life.
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2012
Performance

A recovery in demand had been expected in 2012 when compared
to the previous year which had been affected by the economic
slowdown, and also because there was some easing of China'’s tight
money policy. These expectations, however, were dashed by the
continuing European financial crisis and the sluggish US economy.
Notwithstanding this difficult business environment, we boosted our
product competitiveness and our global business, and continued to
build a high value-added business structure. This resulted in solid
growth, with an approximate 9% year-on-year rise in revenues and a
71% year-on-year increase in operating profit.

Future Plan

Business is likely to remain difficult in 2013 owing to low growth
across the global economy and the strong Korean Won. Despite
these uncertainties, Chemical Division plans to strengthen its profit
base through the early stabilization of production from the second PC
line, and the expediting of sales of synthetic resins for automobiles.
We will improve our manufacturing competitiveness by increasing
the efficiency of our processes and expanding overseas production
capacity.
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KEY PRODUCTS

Resins for TVs

Cheil Industries has the highest market share

in the world for TV resins through its standard-
setting high-gloss, scratch-resistant, flame-
retardant ABS and PC resins. Our cutting-edge
products enable the manufacture of durable and
high-quality televisions with aesthetically beautiful
exteriors

Resins for Monitors

Cheil Industries developed the world’s first
non-halogen flame-retardant ABS resin, and
now leads the world market for monitor resins,
including our flame-retardant PC/ABS and
scratch-resistant resins.
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Resins for OA

Our exclusive technologies for flame-retardant
ABS, HIPS and PC/ABS have made our
products the most sought-after materials for the
exteriors of OA devices. We have made further
improvements to the physical properties of our
resins by adding glass fibers that make the
finished products more suitable for both home
and office.

Resins for Automobiles

Our range of resins for use in the interior and
exterior of automobiles is one of the most
competitive in the world. We are market leaders
in products such as heat-resistant ABS, super
heat-resistant ASA and ABS for plating

Resins for Refrigerators

Sheet ABS resin is a core component in the
interior of refrigerators. It possesses excellent
mechanical properties, sheet safety and vacuum
sealing capabilities, enabling manufacturers

to carry out sophisticated sheet metal forming
operations using just a thin sheet. ABS’s high
chemical resistance helps to expand its range
of applications, and has lifted Cheil Industries to
the top in terms of market share in sheet ABS for
refrigerators worldwide.

Resins for Mobile Phones

Our mobile phone resins have excellent shock
absorption and high workability, making them
suitable for small electronic devices. We have the
highest market share in Korea and the second-
highest market share in the world for mobile
phone resins. We will lead the next-generation
mobile phone resins market by developing eco-
friendly resins from sustainable sources such as
corn starch.

Cheil Industries has maintained its No. 1
position in global market share for key chemical
products, such as resins for TVs, monitors and

refrigerators.

Chemicals

Resins for Laptops

Our exclusive flame-retardant technology was
applied to the development of non-halogen
flame-retardant PC/ABS and scratch-resistant
resins. These resins have high processability,
excellent mechanical properties during post-
processing and a fine external appearance,
making them ideal for mobile devices such as
laptops.

Staron, the Artificial Marble Brand

Staron is a cutting-edge construction material
developed by our exclusive technology, and is
widely used both for home and office interiors.
Staron has received many international quality
and safety certifications, including ISO 9002, an
international quality specification, and ISO 14000,
an international environmental management
specification. In addition, our prowess in safety
and the environment were reaffirmed by our
acquiring certification for NSF51 Food Zone use
compliance.
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Resins for Automobiles

Cheil Industries is leveraging its market-leading
technology to develop a wide variety of
high-performance and high value-added chemical
materials for automobiles. We also offer the best
in customized product solutions.
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KEY PRODUCTS

Resins for TVs

Cheil Industries has the highest market share

in the world for TV resins through its standard-
setting high-gloss, scratch-resistant, flame-
retardant ABS and PC resins. Our cutting-edge
products enable the manufacture of durable and
high-quality televisions with aesthetically beautiful
exteriors

Resins for Monitors

Cheil Industries developed the world’s first
non-halogen flame-retardant ABS resin, and
now leads the world market for monitor resins,
including our flame-retardant PC/ABS and
scratch-resistant resins.
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Resins for OA

Our exclusive technologies for flame-retardant
ABS, HIPS and PC/ABS have made our
products the most sought-after materials for the
exteriors of OA devices. We have made further
improvements to the physical properties of our
resins by adding glass fibers that make the
finished products more suitable for both home
and office

Resins for Automobiles

Our range of resins for use in the interior and
exterior of automobiles is one of the most
competitive in the world. We are market leaders

in products such as heat-resistant ABS, super
heat-resistant ASA and ABS for plating

Resins for Refrigerators

Sheet ABS resin is a core component in the
interior of refrigerators. It possesses excellent
mechanical properties, sheet safety and vacuum
sealing capabilities, enabling manufacturers

to carry out sophisticated sheet metal forming
operations using just a thin sheet. ABS’s high
chemical resistance helps to expand its range
of applications, and has lifted Cheil Industries to
the top in terms of market share in sheet ABS for
refrigerators worldwide

Resins for Mobile Phones

Our mobile phone resins have excellent shock
absorption and high workability, making them
suitable for small electronic devices. We have the
highest market share in Korea and the second-
highest market share in the world for mobile
phone resins. We will lead the next-generation
mobile phone resins market by developing eco-
friendly resins from sustainable sources such as
corn starch

INTERIOR

Super Low Gloss ABS, Low Gloss PC/ABS,
High Flow PC/ABS, High Stiffness PC/ABS/GF

EXTERIOR

Metal Plating Material,
Weather-Resistant ASA,
High Modulus PC/PET,

High Flow and High Impact PC/PBT

LIGHTING
High Heat Resistant PBT/PET,

Special High Heat Resistant ABS

STRUCTURE

Conductive and High Heat Resistant PA/PPE/
CNT, Dimensional Stability PBT/ASA/GF,
Low Temperature Impact PC/PBT

TH

PPS, MPPE, LFRTP

Chemicals

Resins for Laptops

Our exclusive flame-retardant technology was
applied to the development of non-halogen
flame-retardant PC/ABS and scratch-resistant
resins. These resins have high processability,
excellent mechanical properties during post-
processing and a fine external appearance,
making them ideal for mobile devices such as
laptops

Staron, the Artificial Marble Brand

Staron is a cutting-edge construction material
developed by our exclusive technology, and is
widely used both for home and office interiors.
Staron has received many international quality
and safety certifications, including ISO 9002, an
international quality specification, and ISO 14000
an international environmental management
specification. In addition, our prowess in safety
and the environment were reaffirmed by our
acquiring certification for NSF51 Food Zone use
compliance.
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KEY PRODUCTS

Resins for TVs

Cheil Industries has the highest market share

in the world for TV resins through its standard-
setting high-gloss, scratch-resistant, flame-
retardant ABS and PC resins. Our cutting-edge
products enable the manufacture of durable and
high-quality televisions with aesthetically beautiful
exteriors.

Resins for Monitors

Cheil Industries developed the world’s first
non-halogen flame-retardant ABS resin, and
now leads the world market for monitor resins,
including our flame-retardant PC/ABS and
scratch-resistant resins.

INFINO. PC & PC Alloy

INFINO, is a PC product that we manufacture using
eco-friendly methods. It is applied extensively to

the external materials of electronic goods, automotive

materials and construction materials, mainly because of
its high impact and heat resistance, and its outstanding
transparency.
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Resins for OA

Our exclusive technologies for flame-retardant
ABS, HIPS and PC/ABS have made our
products the most sought-after materials for the
exteriors of OA devices. We have made further
improvements to the physical properties of our
resins by adding glass fibers that make the
finished products more suitable for both home
and office.

Resins for Automobiles

Our range of resins for use in the interior and
exterior of automobiles is one of the most
competitive in the world. We are market leaders
in products such as heat-resistant ABS, super
heat-resistant ASA and ABS for plating

Resins for Refrigerators

Sheet ABS resin is a core component in the
interior of refrigerators. It possesses excellent
mechanical properties, sheet safety and vacuum
sealing capabilities, enabling manufacturers

to carry out sophisticated sheet metal forming
operations using just a thin sheet. ABS’s high
chemical resistance helps to expand its range
of applications, and has lifted Cheil Industries to
the top in terms of market share in sheet ABS for
refrigerators worldwide

Resins for Mobile Phones

Our mobile phone resins have excellent shock
absorption and high workability, making them
suitable for small electronic devices. We have the
highest market share in Korea and the second-
highest market share in the world for mobile
phone resins. We will lead the next-generation
mobile phone resins market by developing eco-
friendly resins from sustainable sources such as
corn starch.

FEATURES

High impact and notched impact strength

High heat resistance

Transparency and high purity

Good electrical insulation properties

UV stability
Energy saving

Good processability

Durability: Excellent weatherability

Dimensional stability

Good chemical resistance, good paintability,

low moisture absorption

Chemicals

Resins for Laptops

Our exclusive flame-retardant technology was
applied to the development of non-halogen
flame-retardant PC/ABS and scratch-resistant
resins. These resins have high processability,
excellent mechanical properties during post-
processing and a fine external appearance,
making them ideal for mobile devices such as
laptops.

Staron, the Artificial Marble Brand

Staron is a cutting-edge construction material
developed by our exclusive technology, and is
widely used both for home and office interiors.
Staron has received many international quality
and safety certifications, including ISO 9002, an
international quality specification, and ISO 14000,
an international environmental management
specification. In addition, our prowess in safety
and the environment were reaffirmed by our
acquiring certification for NSF51 Food Zone use
compliance.
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KEY PRODUCTS

Resins for TVs

Cheil Industries has the highest market share

in the world for TV resins through its standard-
setting high-gloss, scratch-resistant, flame-
retardant ABS and PC resins. Our cutting-edge
products enable the manufacture of durable and
high-quality televisions with aesthetically beautiful
exteriors.

Resins for Monitors

Cheil Industries developed the world’s first
non-halogen flame-retardant ABS resin, and
now leads the world market for monitor resins,
including our flame-retardant PC/ABS and
scratch-resistant resins.
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Resins for OA

Our exclusive technologies for flame-retardant
ABS, HIPS and PC/ABS have made our
products the most sought-after materials for the
exteriors of OA devices. We have made further
improvements to the physical properties of our
resins by adding glass fibers that make the
finished products more suitable for both home
and office

Resins for Automobiles

Our range of resins for use in the interior and
exterior of automobiles is one of the most
competitive in the world. We are market leaders
in products such as heat-resistant ABS, super
heat-resistant ASA and ABS for plating

Resins for Refrigerators

Sheet ABS resin is a core component in the
interior of refrigerators. It possesses excellent
mechanical properties, sheet safety and vacuum
sealing capabilities, enabling manufacturers

to carry out sophisticated sheet metal forming
operations using just a thin sheet. ABS's high
chemical resistance helps to expand its range
of applications, and has lifted Cheil Industries to
the top in terms of market share in sheet ABS for
refrigerators worldwide

Resins for Mobile Phones

Our mobile phone resins have excellent shock
absorption and high workability, making them
suitable for small electronic devices. We have the
highest market share in Korea and the second-
highest market share in the world for mobile
phone resins. We will lead the next-generation
mobile phone resins market by developing eco-
friendly resins from sustainable sources such as
corn starch.

Chemicals

Resins for Laptops

Our exclusive flame-retardant technology was
applied to the development of non-halogen
flame-retardant PC/ABS and scratch-resistant
resins. These resins have high processability,
excellent mechanical properties during post-
processing and a fine external appearance,
making them ideal for mobile devices such as
laptops.

Staron, the Artificial Marble Brand

Staron is a cutting-edge construction material
developed by our exclusive technology, and is
widely used both for home and office interiors.
Staron has received many international quality
and safety certifications, including ISO 9002, an
international quality specification, and I1SO 14000,
an international environmental management
specification. In addition, our prowess in safety
and the environment were reaffirmed by our
acquiring certification for NSF51 Food Zone use
compliance.

Operating Income
(Unit: KRW billion)
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Electronic Materials

Cheil Industries’ electronic materials business began in 1994 with the development of EMC, which protects
semiconductor circuits, and grew with the launch of mass production of EMS and CR for LCDs following
the construction of an IT materials production complex in Gumi in 2002. Electronic Materials Division uses
the highest levels of R&D and investment to research and develop distinctive products to be used in the
